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Illinois Alumni captures the spirit of our  
illustrious Alma Mater, the University of Illinois 
Urbana Champaign. Packed with inspiring  
stories, insightful interviews, and nostalgic  
reflections, it’s a treasure trove of memories 
and a testament to the enduring bond of the 
Illinois family. Printed quarterly, it is sent to 
Alumni Association members and available 
online at www.illinoisalumnimagazine.org 

Circulation
Frequency: Quarterly

Average Circulation: 55,000
Rate Base: 48,000

Audience
Total audienceship per issue: 96,353

Readers per copy: 1.75
Average reading time per issue: 41 minutes

Source: Mediamark Research Intelligence (MRI) of Big Ten Alumni Magazines, 2025

Demographics 
Median age: 55

Married/partnered: 80%
Graduated college: 100%

Median household income: $205,667
Market Value of Primary Residence: $421,000

Source: Mediamark Research Intelligence (MRI) of Big Ten Alumni Magazines; HHI adjusted for inflation, 2025 
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ADVERTISING RATES
Rate Base: 48,000

General Rates 
FREQUENCY	 1	 2	 4
Spread	 $7,500	 $6,750	 $6,075
Full Page	 $4,000	 $3,540	 $3,150
3/4 Page Vertical	 $3,150	 $2,830	 $2,520
1/2 Page Vertical
   or Horizontal	 $2,850	 $2,330	 $2,270
1/4 Page Vertical	 $1,900	 $1,700	 $1,510 
Back Cover: $5,500*

Inside Front: $4,700*

Inside Back: $4,700*

*Cover rates are not discountable but count for frequency discounts
Frequency discounts are earned on a 12-month basis 
Discounted rates available for University-related units and UIAA business partners
Special-position requests entail a 15 percent additional charge (limited availability). 

 
Advertising Closing and Mailing Dates 	
ISSUE	 CLOSING	 MATERIALS	 ESTIMATED
	 DATES	 DUE	 MAIL DATE
Fall 2026	 7/17/2026	 7/24/2026	 9/4/2026
Winter 2026	 10/15/2026	 10/22/2026	 12/18/2026

Spring 2027	 2/3/2027	 2/10/2027	 3/30/2027
Summer 2027	 4/11/2027	 4/18/2027	 6/4/2027
Fall 2027	 7/16/2027	 7/23/2027	 9/10/2027
Winter 2027	 10/15/2027	 10/22/2027	 12/17/2027
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ILLINOIS ALUMNI

Adobe Acrobat PDF files
All fonts must be embedded. All colors must be CMYK. Images must be the 

equivalent of 300 dpi. PDF/X with current standards is acceptable.

Digital file transfer instructions
Files smaller than 20 megabytes may be emailed to Illinois Alumni. 

Larger files should be sent via WeTransfer, or similar fileshare service.

File Submission  
David Scott  l  Production Manager  l  davscott@illinois.edu  l  708-937-8060

AD FILE SPECIFICATIONS

Spread
Bleed: 16-1/4” x 10-3/4”

Trim: 16” x 10-1/2”
Live area: 15” x 9-1/2”

Full page
Bleed: 8-1/4” x 10-3/4”

Trim: 8” x 10-1/2”
Live: 7” x 9-1/2”

Three Quarter page  
vertical 

5” x 9-1/2”

Quarter page  
vertical

3-1/2” x 4-3/4”

Half page  
vertical or horizontal 

4-3/4” x 7-1/4”     3-1/2” x 9-1/2”    
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All advertising is subject editorial review, and Illinois Alumni editors reserve the right to reject advertising material.




